NATIONAL
PROSPERITY
AND LONG-TERM
GROWTH THROUGH
DESIGN.
A Design Manifesto developed by
business and industry leaders who
share an aspirational design-led vision
for Australia’s future.

AUSTRALIAN
DESIGN
COUNCIL

WE ARE THE
DESIGN COUNCIL.
We share a collective aspiration
to embed design-led innovation
as a national priority for Australia.
This Design Manifesto is our call to
arms to help shape a brighter future
for Australia, through design.

Simonne Bailey
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WE KNOW
GREAT DESIGN
IS FUNDAMENTAL
TO OUR
PROSPERITY.
We have a world class design
capability in Australia and we
know it is not being eﬀectively
leveraged to its full potential.
This is Australia’s missed
opportunity.
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DESIGN.

Design is a core capability
and a problem-solving tool
for the 21st Century.
Design enables effective innovation
across products, services, systems,
experiences and business models.
Design is a 21st Century
toolkit that aspirationally
creates products, services and
technologies that lead the world.
Design is a driver of growth,
exports and jobs in a high skilled,
high productivity economy.
Design transforms industries
with a comparative advantage
into competitive advantage and
creates industries of the future.
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BUILDING ON
A DESIGN LEGACY.

Good Design Label, 1960

1958
The Industrial Design Council of
Australia (IDCA) was originally
established in 1958 to maintain and
promote high standards of design
in Australia’s manufacturing sector
and to foster the understanding
and appreciation of design in the
community at large.
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Portrait of Essington Lewis, inaugural
Chair of the Industrial Design Council
of Australia (IDCA), ca. 1945, National
Library of Australia.

The Council was chaired by
industrialist and former Managing
Director and Chairman of BHP,
Essington Lewis and based on the UK
Design Council model, established
by Winston Churchill’s wartime
government in 1944 to support
Britain’s economic recovery.

The Prince Philip Prize for
Australian Design was later
introduced, supported by
His Royal Highness, Prince
Philip, The Duke of Edinburgh
followed by Good Design
Labels, visible indicators
of quality design and
manufacturing.

AUSTRALIAN
DESIGN
COUNCIL
More than 60 years
on, the Australian
Design Council is being
re-established through
this Design Manifesto
and other activities.

His Royal Highness, Prince Phillip The Duke of
Edinburgh presenting the Prince Philip Prize
for Australian Design, ABC television, 1967

2020
The IDCA changed its name
to the Australian Design
Council (ADC) in 1987 and
in 1991, the Government
handed the ADC to
Standards Australia.
The body was transferred
to Good Design Australia
in 2010 who continue to
promote the importance of
design through Australia’s
annual Good Design Awards
program.
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WHY
NOW?
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The need to diversify our economy and
the industries which underpin Australia’s
national prosperity has been accelerated by
the impacts of COVID-19.
We believe design will play a major role
in this transition. A design mindset will
underpin the diversification of our economy
and help develop new and emerging areas
of competitive advantage.

OUR VISION

To embed design as a critical enabler
for a future diversified economy.
OUR MISSION

To leverage Australia’s design-led
innovation capability to deliver long
term growth and national prosperity.
OUR OBJECTIVES
Advocate to government and
industry leaders about the role and
value of design to help diversify
Australia’s future economy.
Embed design into Australia’s
nation-building agenda and
policy settings.
Oversight to leverage Australia’s
design capability into the nation’s
future industry development.

OUR ACTIVITIES
Advocacy: Deliver a Design
Manifesto co-designed and signed
by the Council and work towards
establishing a Prime Minister’s Award
for Design Excellence.
Embed: Conduct National Design
Challenges to apply design thinking
as a strategy for sectors with
comparative advantage to unlock
their competitive advantage.
Oversight: Provide expertise and
guidance on implementation of design
thinking in future policy decisions and
industry development.
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WE ARE
COMMITTED TO…
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Moving from talk to action with
purpose and urgency – and we need
to act now. We aim to bring this
vision to life through National Design
Challenges and co-design outcomes
with policymakers, researchers,
universities, SMEs and industry
leaders to help shape our future
industries with design at their core.

Championing creativity and design
as an integral part of science,
engineering and mathematics.
We should not be a divided
world of creatives over here and
mathematicians, scientists and
engineers over there – that’s where
intersection happens and where
design comes in.

Capitalising on the opportunity right
now to appeal to our sense of national
pride and unity. This is about creative
and innovative people who value one
another’s skillsets to solve all problems
big and small, local and global.

Starting with the development of our
human capital, including the designled approaches needed to commission
the programs and policies that will
underpin new technologies and skills.
Delivering the once in a generation
opportunity to transform Australia
into a design-led nation that will have
a positive impact on our economy,
society, environment and our overall
quality of life.
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OUR
NEXT
STEPS
ARE…

To prototype a National Design
Challenge in an area where Australia
has a current or potential competitive
advantage.
To work with all layers of government
to help shape the policies which will
accelerate our transition to a more
inclusive, knowledge-based 21st
Century economy.
To work with our universities,
vocational and education training
providers and research community
to ensure we have the necessary
knowledge and skills for our future
workforce, as well as research
linkages with business and industry.
To work with Australia’s talented and
high performing design community
across all disciplines to ensure their
knowledge and skills are leveraged at
every stage.
To review and recognise excellence in
how good design is being applied and
aim to create broad scale awareness
of the opportunities that design will
create for all Australians.
To review our progress, report on
our outputs and adjust our approach
as we evolve and diffuse a designled transformation of comparative
advantage into competitive
advantage.

Success will be measured in how
we diversify our economy by design
to deliver long term growth, jobs
and environmental sustainability.
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AS A COUNCIL,
WE STARTED
BY ASKING
OURSELVES…
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How might we contribute to the
design of key elements of the 21st
century economy and showcase what
they might look like?

How might we reignite our
advanced manufacturing capability
to be globally competitive with good
design at its core?

How might we build awareness of the
importance of design across every
industry in Australia and aim to make
Australia one of the great ‘Design
Centres’ of the world?

How might we enable Australia
to become a more dynamic and
innovative design-led nation?

How might we create a more
diverse and productive workforce by
combining traditional STEM careers
with creativity and design?
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WE
BELIEVE
WE NEED
TO…

Find the things we are good at and
double down on them. We are great
at design in Australia - we need to
triple down on this.
Identify how we can be better at
informing government and partners
who are often risk averse about the
value and importance of design in
helping them take on and manage risk.
Align Australian business and industry
towards 21st Century mega trends
that speak to solving conscious
consumer needs from recycling to
carbon neutrality to optimising the
design of urbanisation and mobility.
Locate the gaps in Australia’s
manufacturing ecosystem that
prevent us from eﬀectively scaling as
a nation, and embed systems design
principles that link to Technology
Readiness Levels (TRL).
Establish cross-disciplinary
approaches to embedding
design across industry and in the
development of sustainable supply
chains with good design principles at
their core.
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EMBEDDING
DESIGN ACROSS
EVERY SECTOR OF
OUR ECONOMY.
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ARCHITECTURAL DESIGN

COMMUNICATION DESIGN

DESIGN RESEARCH

DESIGN STRATEGY

DIGITAL DESIGN

ENGINEERING DESIGN

FASHION DESIGN

PRECINCT DESIGN

POLICY DESIGN

SERVICE DESIGN

PRODUCT DESIGN

SOCIAL IMPACT DESIGN
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australiandesigncouncil.org

Dr Sam Bucolo
Executive Chair

Dr Brandon Gien
Executive Director

The Australian Design Council is being re-established as a not-forprofit industry body to advocate for a design-led future for
Australia and to champion the role and importance of design to
address complex social, economic and environmental challenges.
The Council secretariat is administered by Good Design Australia.
+61 8015 6680 I mail@australiandesigncouncil.org
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